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How to attract a love partner 

SHOPPERS at e@Curve in Petaling Jaya had an early Valentine’s Day treat recently, as e@Curve, in 
collaboration with The Law of Attraction Centre Malaysia and Warner Bros Pictures, organised a Valentine’s 
Day Get-together for participants to learn the Law of Attraction and catch the premiere of Valentine’s Day. 

During the session, The Law of Attraction Centre Malaysia co-founder and certified Law of Attraction trainer 
Lim E-Luan shared tips on how to harness the Law of Attraction to attract the ideal relationship. 

According to Lim, the Law of Attraction is one of the most powerful laws in the universe that has a significant 
impact on every aspect of the human existence, including relationships. 

Bali, here I come!: Abd Raheem (third 
from left) is all smile as he receives a token of the romantic getaway to Bali for two.  

“Put in a nutshell, the Law of Attraction is about attracting to one’s life whatever he or she gives attention, 
energy and focus to, whether positive or negative. It is all about the energy and vibrations we are emanating. 

“In other words, we are responsible for what we attract into our lives,” she said. 

This, she said, explained why a person might keep attracting partners with mismatching personalities — 
because the energy or vibrations were constantly focused on what he or she did not want (a negative vibration), 
instead of what was desired (a positive vibration). 

“The good news is that this negativity can be reset into positive vibrations, thus changing the end result and 
getting more of what one wants, and less of what one does not — in this case, to attract an ideal partner or to 
improve one’s current romantic relationship,” she added. 



Lim guided the participants through a series of on-ground activities to check and reset their vibrations 
(feelings), and introduced them to three simple yet effective steps to help them deliberately attract their ideal 
love partner. 

Based on Michael Losier’s international bestselling book, The Law of Attraction, the three-step formula 
comprised “How to identify the profile of your ideal love partner”, “Giving your ideal desire attention using 
affirmations that work”, and “How to remove doubt and limit beliefs that are hindering your manifestation for 
your ideal love partner”. 

After the activities, the participants were treated to the exclusive premiere screening of Valentine’s Day, to end 
the evening with a sweet finale. 

Featuring an all-star ensemble cast, including Academy Award winners Kathy Bates, Jamie Foxx, Shirley 
MacLaine and Julia Roberts, Academy Award nominees Anne Hathaway and Queen Latifah, Jessica Alba, 
Jessica Biel, Bradley Cooper, Eric Dane, Patrick Dempsey, Hector Elizondo, Jennifer Garner, Topher Grace, 
Ashton Kutcher, Taylor Lautner, George Lopez, Emma Roberts, and award-winning singer-songwriter Taylor 
Swift, Valentine’s Day follows the intertwining storylines of a group of Los Angeles folk as they find their 
way through romance over the course of one Valentine’s Day. 

“This get-together session is one of the highlights of our month-long Cherry-ish Blossom Campaign, which 
was conceptualised with the aim of providing exclusive and precious experiences for our valued shoppers to 
usher into the ‘double’ celebration of Valentine’s Day and Chinese New Year,” e@Curve acting centre 
manager Jazmi Kamarudin said. 

“The campaign also featured a string of exciting activities, including acrobatic lion dance on high poles, the 
God of Prosperity walkabout, Chinese Orchestra, and a seasonal market offering affordable gifts for our loved 
ones. 

“We hope all our customers will cherish love, like the blossom of Spring,” he added. 

The Grand Prize winner of the Cherry-ish Blossom promotion was also announced in the evening. Besides 
receiving invitations to the Valentine’s Day Get-Together and the exclusive movie premiere screening, Abd 
Raheem Mohamad also won a romantic getaway to Bali for two. The Get-together was supported by Funky 
Villa (Authentic Thai Cuisine & Wine Room) and Mypartners Communications.  

 
 


